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IQP
Ideal Qualified Prospect

Up Dating
ANUM
BANT Authority
Budget Need
Authority Urgency
N.eed. Money
Timeline
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PACT
Pain
Authority

Conseqguences
Implication

Target Profile
Fitting with your IQP profile?

MEDDIC

Metrics
For selecting you as the vendor?

Economic Buyer

Decision Criteria
Can you influence the criteria?

Decision Process
|dentifying Pain
Champion

WOLFE
Window

Is the buying window open?
Opportunity

Loyalty

Fit

Can you influence the criteria?

Engagement
Clear map of stakeholders

TAS

Targeted Account Selling
Is there an opportunity?

Can we compete?
Can we win?
Is it worth winning?
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